APPLIED ECONOMICS

Master of Science in Applied Economics (MSABO-credit program

The MSAE program is STEM designated, and international graduates may be eligible to apply for 36 months of optional practical training (OPT).

ECONOMICS REQUIRED GfrHis

ECON 6561
Applied Time-
Series Economic

3 credits Forecasting
3 credits

ECON 6560
Applied Econometrics

*We recommend that you take ECON 6560 and

ECON 6503 your rst semester.

APPLIED ECONOMIC ANALYSIS BUSINESS ECONOMICS

18 credits

POLICY FOCUS OPTION

12 credits from:

ECON 6506
Industrial Organization and Public Polic

ECON 6510
Economics of the Public Sector

ECON 6512
Studies in Urban and Regional Economig

ECON 6520
Studies in Labor Market Analysis

ECON 6522
Studies in Health Economics

ECON 5005
Sports Economics

ECON 5072
Behavioral Economics

6 credits from:
business, economics, mathematics, comp
science, social science or 1-credit skills co
(BUAD 6112; BUAD 6113;
ECON 6114; ECON 6118; ECON 693

SELF-DIRECTED OPTIO

12 credits
ECON electives

6 credits from:
business, economics, mathematics,
computer science, social science

ECON 6563
Microeconomic
Theory and
Applications

ECON 6504
Macroeconomic
Theory and

Applications
3 credits 3 credits

ECON 6998
Master’s Professional
AND Project and Comprehensi
Examination

You may choose an area of specialization: business economics, business and managerial analytics,
nancial economics, marketing research or applied economic analysis.

18 credits

ACCO 6200
Managerial Accounting

for Decision Making
3 credits

6-9 credits from:

MBA 6100
Business Analytics

BULA 6110
Legal Issues in Business and Technolog

FINA 6200
Advanced Financial
Management

MARK 6200
Marketing Management

MARK 6160
Marketing Research

OSCM 6200
Operations and Supply Chain Managems

MBA 6140
Leading People and Change
AND
MBA 6160
Leadership Coaching
and Development
(1.5 credits each)

Three 1-credit skills courses from:
BUAD 6112; BUAD 6113;
ECON 6114; ECON 6118; ECON 693

6-9 credits
ECON electives

See other side for Business and Managerial Analytics and Financial ECONONieeml-

MARKETING RESEARCH

18 credits

MARK 6200
Marketing for Management

Decision Making
3 credits

MARK 6160

Marketing Research
3 credits

6 credits
ECON electives

6 credits
MARK electives

1-credit skills courses
(BUAD 6112; BUAD 6113;
ECON 6114; ECON 6118; ECON 6931

Graduate School of Manageme; '

EARNED EXCELLENCE

THE BEST BUSINESS SCHOOLS IN THE WORLD
THE BEST ACCOUNTING PROGRAMS IN THE WORLD
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